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stories of vampire creatures are found
worldwide. They stretch from men,
omen, children vampires, and
unsexed creatures. Where many
vampires suck blood from humans,
some that prefer to steal youth, hope,
love, and human souls. The variance
is great, but with each tale, we learn
more about our own human nature.
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The motion picture, BE NOT AFRAID
production for all appropriate areas of sale
and exploitation. These would include
domestic and International theatrical release,
Pay TV, Free TV, DVD, Internet and any
future technologies.

While we plan for a theatrical release of BE
NOT AFRAID in theatres across the country,
we will especially focus our release strategy
on areas with high concentration of Urban
Centers. We believe that a strategic, targeted
release is wiser, and more profitable, than a
“blanket” release strategy, and that an appeal
to the core audience is one of many ways to
increase our box office results.

The distribution outlets of DVD, VOD
(Video-on-Demand), online (Netflix, Hulu,
Vudu, Vimeo, etc.) are also key ways that we
are going to monetize the film. We already
have existing partnerships that will help us
strategize and capitalize on each format.
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Annual spending on Blu-ray

ed 20%, l-}:itting %2 billion for
the first time in 2011!

= Moreover, with more and more homes
purchasing HDTVs and Blu-ray players,
and even 3D televisions, the home
entertainment segment will be
important for years to come.
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TELEVISION/INTERNET:

On-Demand television and video has
exploded on to the forefront of revenue
streams the past few years. Every major
cable/multi-channel service provider
will generate billions from video-on-
demand, pay-per-view and near-video-
on-demand.

Additionally,  Internet Provided
Television subscription revenue for
video content, including video-on-
demand and linear programming is
expected to increase from $2.5 billion in
2087 to $22.4 billion in 2013, according to
ABI Research.

Services like Netflix, Hulu, and Vudu
are leading the way and providing new
revenue streams for filmmakers and
investors.

*Information from The Haven Group, LLC PPM and from
Slate's White Papers.



otion Picture Association of America (MPAA)
hat §lobal ticket sales reached $35.9 billion,
rom the previous year - a new theatrical
* even despite the economic difficulties
d throughout the world. This is a sign
ing to the movies, and are willing to
°s, no matter what is going on in
e. Box office revenues have
gr e past decade. International
ox office, for movies uced in the U.S. and
throughout the world, w, %o to $25 billion, but has
increased by 33% over past 5 years. and are
expected to continue this trend. In 2013 U.S./Canada
box office was $10.9 billion, up 1% compared to $10.8
billion in 2012, and up 3% from five years ago. More
“than two-thirds of the U.S./Canada population (68%) -
or 227.8 million people -went to the movies at least
once in 2013, consistent with prior years. Ticket sales
continue to be driven by frequent moviegoers who, by
definition, attend movies once a month or more. In
- 2013, frequent moviegoers represented 11% of the
population and 50% of all movie tickets. Frequent
moviegoers tend to own more technology products
than the general population. Nearly three-quarters of
all frequent moviegoers (74%) own at least four
different types of technology products, compared to
50% of the total population. Even with the current
recession, with the boom of 3-D and digital exhibition
predicting a considerable increase.
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WORLD WAR
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THE CONJURING

BUDGET $20MM (estimated)
OPENING
D $42MM (USA)

M (USA)

ROSS $317MM (Worldwide)

INTERVIEW WITH A

VAMPIRE

BUDGET $60MM (estimated)
GROSS $221MM (Worldwide)
$105MM (USA)
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“Lydia’s faith in God is strong— at lea
faith is tested? Her answer to God’s ca
pits the angelic powers of God against

s very late at work one night, and
es the victim of a vampire, Vlad,

Q
or some time, is able to return to her old job. All
il Lydia happens to stumble upon a pretty little
outside the building — one she’d never noticed

hosen to undertake a different position in
ge that she had not requested. When she is taken to
she is terrified to find that it is Vlad.

comforted by an unexpected ally —an unassuming
is no normal mortal —not anymore.

a goes to her old cubicle at work, and is surprised to find all of her
essions gone. Kim tells her that a bunch of workers came along and boxed
stuff, and it was all now at her new desk.

= goes back to the office, where she meets the second vampire. They literally
tear her apart, and then are themselves destroyed by three armored angels. One
of the angels picks Lydia up and takes her away.

o Lydia feels herself being lifted up into the air, through the ceiling and the
barrier of angels, to a standstill hundreds of feet above the ground. As demons
attack, angels destroy them, clearing the world of their evil...“for a time”.
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Ken Gorell:
Susan Gorell: Co-

“Lydia’s faith in God is strong—at least on paper.
But what happens when that faith is tested? Her
answer to God’s call is the deciding factor in the
battle that pits the angelic powers of God against
the demonic powers of Hell.”



e past 20 years.
became the recipient
Emmy Award for

seven day bike ride across the
state of Iowa. The documentary
premiered on the Documentary
Channel, has world-wide
distribution and in 2012 won
“Best Iowa Feature” in the

Film Festival. Currently Producing

O]
O]
O]
O]
O]
O]
O]
O]
=
O]
O]
O]
O]
O]
O]
O]

B @ B O O B @ B 8 3 @

Susan Gorrell

Susan was the Production Manager
& PR for Heartbeat Distribution, a
Christian music & DVD distribution
Company for 10 years and the
Production/Stage Manager for the
Unity Awards for 8 years, setting
up productions for the event in
Washington DC, Ohio, Minnesota,
Phoenix, Iowa, New Orleans &
Canada.

She is the founding member of
“Film Alliance of Iowa”, which
helps promote the State as a
“whole” and worked with the State
of Iowa Government to define a
proper Tax Incentive program since
the debacle of the 2008 program.

She worked with Senators and

Representatives teaching them how

the film industry works and how it

can benefit the State. In 2009, Susan co-produced,
created & co-wrote “A Million

Spokes”, the official documentary

on RAGBRAI, which premiered on

the Documentary Channel and has

world-wide distribution. Family

content films are the upmost

Executive Director of the Julien Dubuque Int'l Film
Festival held in Dubuque, Iowa, named one of the top 25
Coolest Film Festivals in the World (2013).

a major feature with Gold Star
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= Films to be released in 2016.



K.R. Morrison

gued by a lingering
are only subsided
n and transformed it
he released the novel Be
ing of her debut piece.
orward to two more
Morrison, Un-Holy
: The Rise of Judas.
work-in-progress that
look forward to in the
1 Morrison co-authored
s Paid it All with author Ruthie Madison.
addition, Morrison became an editor at
ville Press last year, and has taken on
everal other projects from individuals and
other publishing houses.
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ARMANDO MINUTOLI

ARMANDO MINUTOLI



http://www.amazon.com/Medjugorje-Pilgrims-Journey-Second-Armando-Minutoli/dp/1469990040/ref=sr_1_5?s=books&ie=UTF8&qid=1442151265&sr=1-5&keywords=aRMANDO+MINUTOLI
http://www.amazon.com/Hester-Street-Kids-Armando-Minutoli/dp/0963054457/ref=sr_1_1?s=books&ie=UTF8&qid=1442077603&sr=1-1&keywords=The+Hester+Street+kids
http://www.amazon.com/s/ref=nb_sb_noss?url=search-alias%3Dstripbooks&field-keywords=Schism%2C+something+is+amiss+in+heaven+again

Armando Minutoli
_ PHONE: 561-749-0730
- EMAIL: aminutoli@earthlink.net



